
Social Networking



WHAT
ïWhat is it?

ïWhatôs all the fuss about?

ïHow did we get here?

WHY
ïWhy itôs no longer optional

ïWhatôs in it for us?

HOW 
ïWhat are the tools?

ïHow do we get started?

ïHow do we craft a strategy?

ïWhat does the future hold?

AGENDA



SOCIAL 

MEDIA
The tools & technologies combined with social 

interaction that create communication and value.

SOCIAL 

NETWORKING
The activities and use of social media.



²ƘŀǘΩǎ !ƭƭ ¢ƘŜ Cǳǎǎ !ōƻǳǘΚ

ÅLǘΩǎ ŀ ŦǳƴŘŀƳŜƴǘŀƭ ǎƘƛŦǘ ƛƴ ǘƘŜ ǿŀȅ 
we communicate, buy, and work.

ÅLǘΩǎ ƴƻǘ ŀ ŦŀŘ ςits not going away.

ÅLǘΩǎ ƴƻ ƭƻƴƎŜǊ ƻǇǘƛƻƴŀƭΦ

ÅCritical for companies                                       
and individuals



Einstein had it in his theory of ñsocialò relativity





A NETWORK OF 100 PEOPLE =  

4,950 POSSIBLE LINKS

A NETWORK OF 1,000 PEOPLE = 

500,000 POSSIBLE LINKS

How is it growing so fast?  It is growing EXPONENTIALLY



The fastest growing 

segment on Facebook is 

55-65 year old females

1 out of 8 couples who 

married last year met 

via social media

96% of Generation Y 

uses social media 

Twice as many 25-34 year 

olds have watched TV on a 

computer than on a DVR
THIS IS 

NOT A FADé

IT IS A 

REVOLUTION


