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AGENDA

WHAT
T Whatis it?
I What 6s al l t he fuss about ?
I How did we get here?

L .
WHY Q. R—N
i Why ités no l.ongeri~ opt\lﬂnalc
i What 6s in it for bs___?/‘;,o\
HOW 0-/\ ©
i What are the tools? O %

|
i How do we get started? -~
I How do we craft a strategy?

i What does the future hold?



SOGRMAL

MEDAA

The tools & technologies combined with social
Interaction that create communication and value.

SOCIAL
NETWORKING

The activities and use of social media.
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A NETWORK OF 100 PEOPLE = A NETWORK OF 1,000 PEOPLE =
4,950 POSSIBLE LINKS 500,000 POSSIBLE LINKS

How is it growing so fast? Itis growing EXPONENTIALLY



Twice as many 25-34 year

olds have watched TV on a TH I S IS

computer than on a DVR

NOT A FADe

96% of Generation Y
uses social media

1 out of 8 couples who
married last year met
via social media

The fastest growing
segment on Facebook is
55-65 year old females




